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BrewDog Rallies Beer Lovers Across the UK to Choose Craft

Oct 7, 2026

Bold UK-wide campaign puts craft beer back at the centre of culture, celebrating better ingredients, better quality, skilled brewers, beer
lovers and the big flavours that make craft worth choosing.
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BrewDog consumers are back: sales across the brand’s top six off-trade retailers are up 2.87 times for Punk IPA vs last year’s volume for
the same two-week period as the Under New Ownership and Choose Craft campaigns roll out across the UK.
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ELLON, Scotland, Oct. 07, 2026 (GLOBE NEWSWIRE) -- BrewDog, a leader in U.K. craft beer and one of the world’s most recognised beer brands,
owned by Tilray Brands, Inc. (NASDAQ: TLRY; TSX: TLRY), is building commercial momentum under Tilray ownership, with a strong weekly sales
snapshot and eight new on-trade partnerships spanning live entertainment, sport, pubs and hotels. Its UK-wide Choose Craft campaign will support
that momentum, celebrating the quality, flavour and character that make craft beer worth choosing.

Choose Craft marks a confident new chapter for BrewDog and a rallying call for beer lovers across the UK. The campaign, by McCann Manchester,
builds on the belief that quality still counts, the campaign celebrates the flavour, craft, creativity and attitude that set great beer apart, and signals
BrewDog’s renewed momentum as it champions the category it helped define. The momentum is already showing at retail: since BrewDog began
rolling out Choose Craft, EPOS data shows sales across its top six off-trade retailers are up 2.87 times for Punk IPA and Hazy Jane vs last year's
volume for the same two-week period as the Under New Ownership and Choose Craft campaigns roll out across the UK. Building on that momentum,
new BrewDog craft beer innovation has secured more than 9,000 new distribution points across the UK. Alongside that retail momentum, BrewDog
has secured eight new on-trade partnerships since Tilray took ownership, expanding its presence across live entertainment, sport, pubs and hotels.
These include an Official Beer Partner agreement with Underbelly, bringing BrewDog'’s full range to Edinburgh Fringe, Boulevard Soho, Skate in
Leicester Square and Skate in Trafalgar Square, and a five-year Official Beer Partner agreement with Leicester Tigers. As well as some high profile on
trade accounts such as Ladhar, Kew Green and Malones.

Choose Craft is rolling out now across the UK through bold, high-visibility placements, including murals in Manchester and Edinburgh, static and digital
advertising across major national railway and underground stations, roadside locations and proximity advertising near key stockists. More than
visibility, the campaign is designed to remind beer lovers why craft became a movement: quality ingredients, distinctive flavour, bold ideas and the
details that make beer something people actively seek out, talk about and choose with pride.
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Please Drink Responsibly.

For BrewDog, the message is clear: the brand is back with purpose, energy and a sharper point of view. Following its Under New Ownership
campaign, BrewDog is building on the spirit that made it iconic — uncompromising beer, a passionate community and a belief that craft should lead
culture, not follow it.

John Beasley, Chief Marketing Officer, comments: “Choose Craft is a campaign with conviction. It is about putting quality, flavour and the craft beer
community back in the spotlight — and reminding beer lovers across the UK why great beer is worth choosing. BrewDog is back with confidence,
focus and momentum. We have always believed beer should have character, flavour and attitude. As the UK’s leading craft beer brand, we have a
responsibility to champion quality, celebrate the brewers and beer lovers who built this movement, and give people every reason to choose craft.”

BrewDog is giving beer lovers more ways to join in and choose craft, including a grocery and BrewDog.com promotion on 10-packs of Lost Lager for
£10, a Tesco-exclusive competition inviting shoppers to help create the next BrewDog beer, and a Scratch to Win mechanic across the on-trade, with
experiential activations and customer moments designed to celebrate craft beer where people discover, buy and enjoy it.

Innovation That Raises the Bar for Craft

The campaign is also backed by a fresh wave of craft innovation from BrewDog. With discovery the #2 choice driver in craft after taste, BrewDog is
keeping new flavours, formats and beer experiences front and centre. Premium 440ml cans account for 27% of craft sales and attract the category’s
most engaged and highest-value shoppers, who spend three times as much as the average craft consumer. BrewDog's latest beers, alongside the
recent Liquid Visions launch, build on that appetite for discovery while reinforcing the brand’s commitment to quality, creativity and choice.

First up, West Coast Session IPA, Palm Break (330ml, 4% ABV), brings bright, easy-drinking craft refreshment with a West Coast edge. Light in body
yet full in character, it balances lush fruit notes with a clean snap of bitterness, leaving a refreshing, resin-kissed afterglow.
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With the stout market growing at +9.1%, Hazelnut Heist (440ml, 8% ABV) leans into continued consumer interest in rich, indulgent stout styles,
particularly over the winter period. A decadent chocolate vanilla stout, it is loaded with roasted hazelnut, smooth vanilla and rich cocoa.




Raspberry Ripple New England IPA, Tripple Ripple (440ml, 6% ABYV), is the latest collaboration with Mackie’s Ice Cream, bringing a playful,
flavour-led twist to the craft category. It follows the phenomenal performance of the first Mackie’s collab, Two Scoops Stout, which was the #1 NPD
brand in the craft category in the six months post-launch and recently won Gold at the World Beer Awards.
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Finally, Cloud Engine (440ml, 8% ABV) is a Double Dry Hopped New England IPA that delivers a flavour bomb of mango, passionfruit and ripe citrus,
with a silky mouthfeel and none of the bitterness.
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About BrewDog

BrewDog has always had one mission: making people as passionate about great beer as we are.

From iconic classics like Punk IPA, to crowd-pleasers like Lost Lager and Wingman, to boundary-pushing innovations like NanoDog, BrewDog has
been brewing bold, distinctive beers since 2007.

Born in Scotland and built by a passionate community of beer lovers, BrewDog has grown into one of the world’s most recognizable craft beer brands,
with a global presence spanning breweries, bars and distribution across multiple international markets. BrewDog'’s future will continue to be shaped by
the three things that matter most: People, Planet and Beer.

For more information, visit www.brewdog.com or follow @BrewDog on social media.

About Tilray Brands

Tilray Brands, Inc. (“Tilray”) (Nasdag: TLRY; TSX: TLRY), is a leading global lifestyle and consumer packaged goods company with operations in
Canada, the United States, Europe, Australia and Latin America that is leading as a transformative force at the nexus of cannabis, beverage, wellness,
and entertainment elevating lives through moments of connection. Tilray’s mission is to be a leading premium lifestyle company with a house of brands
and innovative products that inspire joy and create memorable experiences. Tilray’s unprecedented platform supports over 40 brands in over 20
countries, including comprehensive cannabis offerings, hemp-based foods and craft beverages.

For more information on how we are elevating lives through moments of connection, visit Tiltay.com and follow @Tilray on all social platforms.

Forward-Looking Statements

Certain statements in this communication that are not historical facts constitute forward-looking information or forward-looking statements (together,
“forward-looking statements”) under Canadian and U.S. securities laws and within the meaning of Section 27A of the Securities Act of 1933, as
amended, and Section 21E of the Securities Exchange Act of 1934, as amended, that are intended to be subject to the “safe harbor” created by those
sections and other applicable laws. Forward-looking statements can be identified by words such as “forecast,” “future,” “should,” “could,” “enable,”
“potential,” “contemplate,” “believe,” “anticipate,” “estimate,” “plan,” “expect,” “intend,” “may,” “project,” “will,” “would” and the negative of these terms or

similar expressions, although not all forward-looking statements contain these identifying words. Certain material factors, estimates, goals, projections,
or assumptions were used in drawing the conclusions contained in the forward-looking statements throughout this communication. Forward-looking
statements include statements regarding our intentions, beliefs, projections, outlook, analyses, or current expectations. Many factors could cause
actual results, performance, or achievement to be materially different from any forward-looking statements, and other risks and uncertainties not
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presently known to the Company or that the Company deems immaterial could also cause actual results or events to differ materially from those
expressed in the forward-looking statements contained herein. For a more detailed discussion of these risks and other factors, see the most recently
filed annual information form of Tilray and the Annual Report on Form 10-K (and other periodic reports filed with the SEC) of Tilray made with the SEC
and available on EDGAR. The forward-looking statements included in this communication are made as of the date of this communication and the
Company does not undertake any obligation to publicly update such forward-looking statements to reflect new information, subsequent events, or
otherwise unless required by applicable securities laws.

Tilray Brands Contacts:
Media
news@tilray.com

Investor Relations

investors@tilray.com

Photos accompanying this announcement are available at

https://www.globenewswire.com/NewsRoom/AttachmentNg/537bf3f1-1e5d-4c0f-a2a7-372bd44bc76a
https://www.globenewswire.com/NewsRoom/AttachmentNa/e09104a1-231d-4281-a04b-ecc47e83d668
https://www.globenewswire.com/NewsRoom/AttachmentNg/a7acfb3e-7c16-4e3e-a72f-6b5dc40e0951
https://www.globenewswire.com/NewsRoom/AttachmentNa/05b2ee85-43f9-4f7a-a6b0-b9c131fcfect
https://www.globenewswire.com/NewsRoom/AttachmentNa/50ae3053-9cd8-4ae5-aecb-55d019832f64
https://www.globenewswire.com/NewsRoom/AttachmentNag/48783ec8-0ee2-4c88-8a55-559a2c6dcf44


https://www.globenewswire.com/Tracker?data=Y1N-jCuc4Jg18WyRHaBhyL2c9HpiZAx-ejDpFtXkWX6IsOQTfpYbGZr1voHaipe-pMZ3Ii2MWrOEE8UATFZkecQdOJi2MYmHiAyEtYzmtOjQZhM1r4KrAreRSszSf8_DnAqYtIbZP14kSr7Y9xVmvzGjOxuyTO8FLL8grIeFKXG7qFO7HRsmtR1_WXaPgGwkSnhp9Qt0KW85SaNZX3bO0HsH3t0bs5eo6_YWKwGKmZbQb36KQqUYjIi5UdMSv2lTPwX6YtMmd-SZrb4HvqUBmw==
https://www.globenewswire.com/Tracker?data=VUiT1k8_o56oTMUxWwD2nPM483xQ2WtfKvrfN6BBXUTJJgLSMiRHkj2Hir4krfQrea8Or9yiie3xd8myHIQ7z2EgO3c7DjKxFLBSpLErL6JJrxTG8Ybt4KE8fBgP0tjACaOcueJcTElOWpjP-0gTW5Un5Vs9IUmHmvhgfDqzK2TfjdXvIYftZ2TumZYECspFi6qLKFh3xvBzct30SNJZDlwsy7oeQzwghKL2Jg7XAprKkKBKkhxcILwWsUyxFwqwnfhq_OBQsR_oJfL4ogYfPg==
https://www.globenewswire.com/Tracker?data=WUMGRELFaLmHflXCEmVSTVvQk2LM1fPlQziS59lEtrTLRuVyHv7qyyqpMino2WVNZpxVzGDUxmzCNdp72uUbqzjvz5f96t9d1ApiUMWsx3ZG15ak_YErxeYY_EDhYD3kebcj0-XtOUsSPcA2InVJGH8ndCxoQ0TgJJ-7UyJKDZqAc9lyAyzszYAx0IYD6aabBfYPOOYMOkaOJ4I9i6_GH6oaDdksvNJqk-kYr87_ejXXYb33rZdOWrGXCrdU4u_B9nBlA6o7PQQcXrD7Uf6Ygw==
https://www.globenewswire.com/Tracker?data=WUMGRELFaLmHflXCEmVSTVvQk2LM1fPlQziS59lEtrTLRuVyHv7qyyqpMino2WVNdfKyvCGMdQJvnm_NmulCSlw0upilF2ElMBt5wrIrnTGw-xX1RXndECmF3rnwisEkQ4nZwxgILnLocZLj16IG6liiyCUV8vttRzex1Iij_JKVsD0wB1od0YPV_CNvXj57CGoz-PaoM9G0_OoE0w8upr-29tHBc_3sc4bDUEG9Vn9SP9O-2rBEnMtGrgLJgEDOvqHoglKR4UOkjaWs-cxoqQ==
https://www.globenewswire.com/Tracker?data=WUMGRELFaLmHflXCEmVSTVvQk2LM1fPlQziS59lEtrTLRuVyHv7qyyqpMino2WVN5aBM2mr5_Byurvigw8a-6fyHAl1zMsTlvlV_hlMi3cqaBIDz1cpluPfn7X8FoarHwmgokPXitQ0k3gHgweeAF0VYi9JATsYnyi8nTMZSPXreLPsj4LD2IxwOW8Y2G6082eG0WUgVCZY4FbhbnCcJT4YtG0c1zMAtbDDycDOytE5UcTAn_sosmL5LEbjedH7Y-tv7Ga5nTaQ1mkCnULIAQw==
https://www.globenewswire.com/Tracker?data=WUMGRELFaLmHflXCEmVSTVvQk2LM1fPlQziS59lEtrTLRuVyHv7qyyqpMino2WVNApzdRWoaQmkvX3xdCcgD0uHYsToXl8P29Zf_rpdrmPdjYp-0DtXVa5SbBDAYdfdk0SxmzsCrileS3TmMmBFuWkwalX3asNPpLcUyoaMAzNyayR_owpDM1gXJ3jqPq_0R6vr_Gr92M1Ie4bJwDufLF_W754D0GEFZVx8elw1J5jaPRrvw3YT_3BmCUPC8nuWxrsBbnvoX2GbYmi-sDgV2Zw==
https://www.globenewswire.com/Tracker?data=WUMGRELFaLmHflXCEmVSTVvQk2LM1fPlQziS59lEtrTLRuVyHv7qyyqpMino2WVNZpxVzGDUxmzCNdp72uUbq1uDF4vksqAL83SjHfsLDvulXTCv83kUOrTrVA3fm6XkPNxg8aZI-l4HeftuLxQus-ET_fJtQ0VuSTk22BZXcCdBjEr49tmeJiz4fvoIjdMQjiyaajwyZa0jX425UJf9UnSvLztMAxQeTObRyXhspBuwkLHab5uMH_idbFN5CTomiLKUNSUP5SUMCXgBkut1Nw==
https://www.globenewswire.com/Tracker?data=WUMGRELFaLmHflXCEmVSTVvQk2LM1fPlQziS59lEtrTLRuVyHv7qyyqpMino2WVN6bl-JWOj58_Xfc9HDxM6x3RjCiGtNMH_gbRGqu2dstGjvPyT0bEtro6IInF2pWhExg1YlBDKVZH4KYULIsIXDrbOO8m30qWF-WY5cwcqXADPWYqKb-Eh_n4I8aYHeiC4rtt1yv2s_OScN6ifVOkb4D_eEiHpKm1QzmEeEs0wJe4_xIneHyRSKNRPzJuqMfsr5ZU18JHOJPAZ5H0KRmo02g==

